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Salsa: Selling Rythm to the World

| designed an editorial article featuring a
title and secondary spread. Salsa dance is
one of my passions, and | chose to
highlight the artform in my piece.
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When asked to mention
exports to Europe or
the United States from
Latin America and the

Caribbean, many people

might mention coffee,
bananas or, less happily,
cocaine. Now add to that
list a hugely successful
cultural export: salsa
has become the biggest

international dance craze
since the advent of rock-
n’roll in the 1950s, and
dwarfs even the popularity
of tango during the 1920s.
It has spawned a new
niche for the tourist in-
dustry, as stiff-hipped
northerners fly south
to learn to loosen up.

Salsa has also helped to

fuel a revival of interest
in tango. But whilst tango,
with its slow, strenuous
movements and melan-
choly music, remains a
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minority interest, salsa’s
worldwide appeal shows no
sign of weakening. Almost
every city in now has a
cluster of clubs offering
classes at all levels, with
Britain, Germany and
Scandinavia especially
well-served. Salsa is also
a passion in Japan, and
is taking hold in India
and China.

Salsa’s history is much
disputed. As the name
implies, it is a “sauce”
of several ingredients:
Cuban song and mambo
figure, but so do moves
inherited from American
jitterbug and jive. A style
broadly identifiable as
salsa (though the name
came later) evolved among
Puerto Rican and Cuban
exiles in the United States
in the 1960s, then moved
back to Latin America.

Its appeal spread outside

“the region in the 1990s,

for reasons that are not
hard to divine. A fast,
intimate couple dance,
it allows much contact
between partners, gen-
erating sexual frisson.
Salsa music is intricately
textured, offering rich
melodies and virtuoso
musicianship at a fime
when its main European
consumers, the over-30s,

see mainstream pop

music as bland. Cuba,
with its hunger for tour-
ist dollars, has been quick
to see salsa’s earning
potential. “Lady Salsa”,
a musical featuring spec-
tacular dance routines
dramatizing a government-
sanctioned potted history
of Cuba, has toured the
world since 2000. British,
European and Japanese
tour operators now offer
salsa holidays in Havana,
including two hours of
dance tuition daily with
professional dancers and
nightly visits to clubs. It
is also easy to arrange
private lessons in a
cramped apartment;
though technically illegal,
these will earn the instruc-
tor a month’s white-collar
salary in two or three hours.

Colombia and Venezuela
share an elegantly re-
strained style, with much
back-stepping, smaller

hand-movements and little

-Adam G. Sevani

use of the elaborate, arm-
tangling moves beloved of
Cuban dancers. Despite
a profusion of world-class
bands and venues, neither
country has ver artracted
many salsa tourists. Cali,
Colombia’s third-largest
city, boasts perhaps the
densest concentration

of dance clubs in Latin
America. Residents of
Juanchito, a Cali suburb,
are said to learn salsa as

soon as they can walk.
On weekends the clubs
hold contests where
dancers as young as six
don glittering tuxedos,
or high heels and lipgloss,
to compete in frenetic
dance routines.

The Dominican Republic
is an anomaly. Tt has pro-
duced several top bands
but salsa is barely danced
except by tourists. The
locals prefer merenguc,at
car washes equipped with
bars. At weekends the
forecourt is filled with
tables and a live band.
Salsa may come, but for
now if you want to spend
Saturday night at the
car wash you’'ll need to
dance merengue. fu
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Comb

This project involved modifying the
letterforms in a word to enhance its
meaning without adding any other design
elements. | chose to create the shape of a
comb out of the letter ‘m.

The typeface | used is called SF New
Republic
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Expand Your Perspective

This project involved creating a poster
design that represented myself as a
person. | chose to do a black and white
illustration depicting myself surrounded by
whimsical objects. | strive to live with a
creative mind that is always open to the
magic within everything around me. This
was the inspiration and goal behind the
composition of this piece.

The design was also chosen as the
cover art for the Fall 2022 edition of
Sophia; UVU’s undergraduate
philosophy journal.
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The Bee Board

| created this cutting board while on
exchange at a school in Miami. The only
requirements for the project were to make
a piece of art out of a 2x4 wood plank. |
made the base of the board by hand, and
created the honeycomb design digitally.
This project involved using SVG files and
applying 3D digital designs to physical
material. | engraved the cutting board
using a wood router, then burned the
surface of the wood by hand using a
soldering iron.
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Velour Battle of the Bands

This series of posters was created to
highlight Velour’s biannual battle of the
bands. Velour is a music venue in Provo,
and | reached out to the owner of the space
for collaboration on this project. Velour has
a reputation for its eclectic interior and
antique-shop atmosphere. These photos,
shot in the venue itself, consist of some of
the many items that inhabit the space. The
backgrounds of each image feature the
wood floors of the audience space, the
rugs that lie on the stage, and the red
velvet curtains that hang on the walls. |
really wanted these posters to feel true to
the venue’s personality. The photos were
staged by me, and shot with the help of a
friend who owned the equipment. All

editing and typography was done by me.

This poster series won a GDUSA
American Graphic Design Award, and
was published in the December 2022
issue of the GDUSA magazine.

Andrya White

ART 2400 Production Design
Fall 2022
Event Posters

Gareth Fry



















Embrace the Pain

This 20 page booklet explains the
necessary steps to enjoying spicy food. |
used a minimalist layout, and used
repeating shapes to tie each spread
together. The color palette of each spread
was inspired by the images featured.
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Planted Earth

This project consisted of creating several
new black and white logos for Planted
Earth, an existing shop in Orem that sells
plants and antiques. | have included the
wordmark and lettermark that | created for

the shop. The current logo features

typography in the Art Nouveau style, which
inspired the execution of these two logos.
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Project Title

Madelyn’s is a hypothetical shop that sells
home decor and houseplants.

https://vimeo.com/804934037
L 4

Madelyn’s
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Viiias del Mar - Logo

Vifias del Mar is an upscale Mexican
restaurant located on the coast of Tulum,
Mexico. The ambiance of the restaurant
aims to provide the best experience and
food to the customer. With an emphasis on
seafood and authentic Mexican flavors,
Vifias del Mar stands on par with Michelin
rated restaurants around the world.
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Viiias del Mar - Menu

The menu features a gold embossed
leather cover, and three inner pages
consisting of appetizers, entrees, and
signature margaritas.
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House Margarita
House tequis / agawe mix
53

Entradas

Pulpo A Las Brasas

seared lemon for garih.

535

Calamari Frite

el werwird
seared lemon, and chipotl dresting

Su7

Ceviche Al Gusto

served with fresh plantain hips and agua chile salss.

Sig

Taquitos De Camarén
— odirhasary D .

Flling, wrapped with crispy com tortills. Served with rossted
pepper aioliand cilantro aioli.

Sab

Sugar Cane Filet

sace, served over white rice, topped with mango and tamarin-
doglaze.

530

Entrées

Chile Colorado
Served with veracruz white ries and hand-made tortilss.
543

NY Con Hueso

& sauteed baby vegetables
S6o

Pollo Al Gusto
Chreese chile rell
cheice of sauce, and avocado fan. Served with white rice. (Serrana,
535

Enchiladas De Langosta
Lobsterment, slcbut-
ter sauce. Topped with serrano tomatilla cream sauce.

MarY Tierra

39

Tacos Del Mar
Mahi mahiin yellow corn tortillas, with chipetle alol,pico de gallo,
wedwith Vi (hite iee &

hradded davoeado, S

53

Rack of Lamb

Topped with Mesico Cityspicy mole sauce.
B

Del Mar Sea Bass

Pan-seared Chilean sea bass with chef's chile de arbil crema sauce,
dspinach, strved over’

Sto

Ceviche Al Gusto

nd
served with fresh plantain chips and agua chile salsa.

Sig

Taquitos De Camarén
Wild M. h ubed with b

Fling, wespped with erspy comn tortls. Served with rossted
pepper ioliand cilantro aicki

Sa5

Sugar Cane Filet
Tenderlomn medallions marinated with chile de arbol crema.

doglaze.
S0

Entrées

Chile Colorado

Served with veraeruz white rice and hand-made tortllas.
S43

NY Con Hueso

Entrées

Chile Colorado
Slow braived short riba in sur red rossted chils snd basr ssuce.

543

NY Con Hueso

prtabons, aalah vt

sauteed baby vegetsbles
S6o

Pollo Al Gusto

Enehiladas De Langosta

Lobster mest, rlie but.

tex sauice. Topped with serano tomatdlo eream sauee.

Sia

Mar Y Tierra

S39

Tacos Del Mar

d avocado.

S35

Rack of Lamb

Topped with Mesico Cityspicy mole sauce.
$55

Del Mar Sea Bass

sautéed spinach, served over Veraeruz white rice and topped with
S6o

Margaritas

Raspberry Chipotle

p

St

Grilled Pina

Si5

Spicy Mango
House tequila /muddled mango / spicy mange syrup.
S

Cadillae

i/

S16

Si3

Tequila Blackberry

e sauteed baby vegetables
Sho

Pollo Al Gusto

835

Enchiladas De Langosta
Lobster meat, sautied with roasted. 4 gubicbut
ter sauce. Topped with serrana tomatillo cream sauce.

Sho

Mar Y Tierra

S39

Tacos Del Mar
Mahi mahiin yellow corn tortillas, with chipatle aioli, pica de gallo,
sheedded groans and awocado. Served with Verscruz whiterice &
§3

Rack of Lamhb

Topped with Mexica City spcy mole sauce.
855

Del Mar Sea Bass
Pan-vearad Chilean ves bass with chel's chile de ssbol crema sauce.
served.

Sbo

Margaritas

Raspherry Chipotle

Sif

Grilled Pina

Si5

Spiey Mango
House tequila/maddied mango / spicy mango syrap
Si5

Tequila Blackberry
House tecula /fesh blackberries / agave i
i3

Strawberry Jalapefio
gl A g

Si3

Cilantro Cucumber
House tequil /resh mddled cucumber sgave mix
513

House Margarita
House tequila / agave mix
S13







Viiias del Mar - Private Label

The restaurant also produces its own
tequila and mezcal, available for purchase
in house or online.

JSTILLED AND BOTTLED gy
VINAS DEL MAR
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JSTILLED AND BOTTLED
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Viiias del Mar Website

This is the website for my restaurant and
brand, Vifias del Mar. On this site one could
buy the private label spirits, browse the
menu, find contact information, and more.
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Expurtly created by our awn team, our
house Mezeal and Tequila are sure to
make & statement in any liquor eollec
tion. Created in collaboration with local
refineries, the flavors of Mexica shine
throughin this blend of distilled agave
nectars. Whether mixed into margaritas,
sipped on the rocks, or taken as shots
with a wedge of fresh lime, these spisits
arc sure to create an indulgont and
lunurious experience.

Pulpo A Las Brasas

Spanish octapus legs coaked asad style on the fire grill,
Served with an arugula salad with our famous agaaglla
dressing and scarcd lemon for garnish

595
Enehiladas de Langosta

Twe enchiladas stuffed with cheese, white onian, and
' d onl he tail.

y tomatills sauce and

S40

Calamari Frito

Fresh squid steak cut into strips and flash fried in a bread
batter. Served warm and crisp, accompanied by an
arugula salad, seared lemon, and chipotle dressing

527

See More

(646)156-84
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