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WHAT IS A
MESSAGING
FRAMEWORK?

WHAT IT IS:

* Essential and consistent building blocks
for sharing the UVU story

* Integrates data-driven insights to build a
relevant, differentiated, and compelling
story that moves people to supportive
ACTION

* Flexible based on the UVU storyteller,
audience, channel, etc.

WHAT IT IS NOT:
e Taglines or advertising copy
e Arigid script

* Messaging "flavor of the month" u v U




MISSION

Student Potential

There is a place for everyone at
UVU. We believe every individual
has unlimited potential and
deserves the transforming benefits
of a high-quality education.

Messaging
Pillars

Action
Commitments

INCLUDE

e Open admissions policy

e Integrated-dual mission

e DEI statistics

e Student support and diversity
stories

e Personalized resources

e Accessibility

e Satellite campuses

Messaging/
Proof Points

EXCEPTIONAL CARE

STUDENT SUCCESS

Flexible, Relevant Approach
UVU meets students where they are.
Faculty mentors, flexible learning, and
real-world experiences empower
students with the knowledge, skills, and
resources they need to reach their
personal and academic milestones -
from certificates and associate degrees
to bachelor’s and master’s degrees.

ENGAGE

¢ Range of vocational and academic
programs

¢ Flexible academic offering

e Faculty accolades

e Engaged learning examples:
Study Abroad
E2I examples
Internships/Apprenticeships

e Industry partnerships (Silicon Slopes)

e Faculty mentorship stories

e Student engagement stories

High Return

on Investment
With one of the nation’s

our high-demand and work-ready
graduates make meaningful and lasting
contributions to their employers,
families, and communities.

¢ Best return on investment ranking

e Low-debt facts

e Alumni success stories

e Employer satisfaction survey results

Legislators/Industry
e Educating Utah’s evolving workforce
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A EXPLAINED
o 142 videos

Office Hours
Updated today
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THE FUTURE

=; 2 videos

Made in the Valley
View full playlist

RIES
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| CONSERVATION
OPPORTUNITIES

Wolverine Stories
View full playlist

Faculty Footnotes
View full playlist

Messaging/Proof Points
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Switch On Business

2024

Research.com

2025

Utah Valley University Recognized for
Excellence in Online Nursing and Allied

Health Programs

FRANCINE JENSEN

Utah Business 2023

Healthcare Hero

FLEXIBLE, RELEVANT APPROACH DESIGNED
FOR REAL-WORLD SUCCESS
PROGRAMS ™

#21n Utah for soclal moblity

#31n Utah for "best bang

25:1

student-to-faculty ratia «
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.
.. A Multiplicity of Presentations

18 SURVEY RESULTS

STUDENT
OPINION SURVEY
University | College  Department | Major |_Emphasis .
Tip: Do not use the tabs at the fop of this page Use the amow navigafion buftons *>® by the tabla below to view the selected collage 51%

BUSINESS INTELLIGENCE - - -
& RESEARCH SERVICES U“Wﬂfllty Companmn

UVU  Number of Enrolled Students ® inti ‘;“'“o"'s o047
: ’

University  College | Depart

: c ACT/SAT scares and high school
Sublects | Courses.

UVU will accept any transcripts are requested for.
Tip: Do notusethe tab af thefopof s page Use the arow nevgalion o " by the table el o view he sleced Calge (@) pen student who applies e o

avu Course Load Admission,

L LLLE L UL Full-Time Equivalent by College

——gremeerpr— AY or Term [ cadamc Vaar . |ntegrated Dual m 66% of all public U.S. institutions are open

Data Type [Fine Esiivain M -ISSion admission for first-time undergraduates
> Ga to Callege/School Level ] |ﬂStItutIOﬂ
B Lower Division . T . .
Click ners 1a view CollegaSchoo! Level D3t ’ 28% of all public U.S. institutions that offer
Degree Level or Type . [ @EQ bachelor’s degrees are open admission for
fapmaie . 7 4% first-time undergraduates
Term
F - % Over 5 Years
N _ " 16% of all U.S. institutions that offer master’s
A i) degrees are open admission for first-time
Enroliment e undergraduates
: _
Univarsity Totals 5 023
Fact Books Academic vear
n § on 1 9
The fact books in this section (2019-2020) are in a different format than the

28051

older fact books in the section below (2014-2018). Some of the information
in previous fact books can be found in the Annual Reports section above
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.. Data Vision Meets Storytelling

UVU’s Data Vision: diiur) (€20
&llll ////// =2 '

“Ensure that UVU Data is
TRUSTED and available, to the
right individuals, at the right
time, and in the right way to
empower UVU data-informed
decisions.”
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Writing the Story
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l Trusted Sources -
Certified Rankings & Uvu
Metrics Recognitions I

Highlights
‘ We’re writing the story of
M UVU every day I



ll Certified Metrics
L/ L) cusiness imreLuicence

Institutional Fact Table

Metric Name or Description
Student Enrollment

Total Headcount (Enrollment)

Concurrent Enrollment

Full-time Equivalent Students (incl CE)

# and % Students of Color Enrolled

Student Enrollment by Residency Status

Tuition / Cost of Attendance

|Indergraduate Resident Tuition and Fees (12
student credit hours or more)

Undergraduate Mon-Resident Tuition and Fees (12 or
more student credit hours)

Graduate Tuition Table

Andrew Stone

Andrew Stone

Andrew Stone

Michelle Kearns

Michelle Kearnz

Scott Wood

Scott Wood
Scott Wood

UVU Institutional Fact Table - CURRENT

46,808

16,699

22,388

9,525/ 20.35%

Resident: 43,686 / 53.33%
Mon-resident: 3,123/ 6.67%

5

5

varies by program

Date of Current Value  Frequency of Update Source of Truth Location

Census: 8/12/2024,
Published 10/15/2024

Census: S/12/2024,
Published 10/15/2024

Census: 3/12/2024,
Published 10/15/2024

Census: 8/12/2024,

Published 10/15/2024
Census: 8/12/2024,

Published 10/13/2024

3,253.50 2024-2025 academic year

8,244 50 2024-2025 academic year
2024-2025 academic year

Cctober annually

October annually

Cctober annually

Cctober annually

Cctober annually

Late Spring annually

Late Spring annually
Late Spring annually

Mumber of Enrolled Students Dashboard
https:/fwww.uvu.edu/birs/performance-indicatorsfacademic-program

sfenrolled.html#students
Number of Enrolled Students Dashboard

https:/fwww.uvu.edu/birs/performance-indicatorsfacademic-program

sfenrolled.html#students
Course Load Dashboard

httpsJfwww.uvu.edu/birs/performance-indicatorsfacademic-program
sffulltime. htmil#enrollments

Student Demographics Dashboard
https:/faww.uvu.edu/birs/performance-indicatorsfacademic-program
sfclass. html#students
https:fftableaw.uvu.eduw/#views/ProgramBeviewStudentDemographic

=

s/University?:iid=4

https:/fweww.uvu.edultuition/docs/tuitionandfees2024-2025. pdf

)

https Jfweww.uvu.eduftuition/docs/tuitionandfees2024-2025. pdf
https i/ fwew.uvu.edu/tuition/graduate. html



https://uvu365.sharepoint.com/:f:/s/BusinessIntelligenceResearchServices/Ekf7bThthjtBmZ_ZbUMbqFMBGUjUt3FMI1JMuHX6AidxgQ?e=UXDJui

Rankings and Recognitions

U.S. News & World Report

* Social Mobility Index
* GeorgetownCEW

Washington Monthly

Y Utah Valley University

Orem, UT

#96 in Regional Universities West (tie)
% % % % 17 3reviews @

Founded in 1941, Utah Valley University is a public institution.
READ MORE »

Tuition And Fees

$18,489 (outofstate)
$6,507 (in-state)

Undergraduate Enroliment

43,796 (a1 2023)

SAT, GPA AND MORE
& Unlock with
Compass



UVU Highlights

* Major Events
* University Milestones
e Student, Faculty, and Staff Achievements
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Telling the Story
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Numbers According to Dilbert
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www.dilbert.com scottadams®@acl.com
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Accurate Numbers and Data Matter
Because They Represent:

- M.iberalms@ [+ Cuccu
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Newsroom Website www.uvu.edu/newsroom/

. LIVU NEWSROOM . | A mvuv Q

HOME  CONTACTS  LIST OF EXPERTS

A A . '

i
Media Contacts About UVU Download Visual Assets Find an expert
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https://www.uvu.edu/newsroom/

Numbers in Communications Tools

* Press Releases

* Media Advisories

* Written Pitches to Reporters

* Media Interviews

* Infographics
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]l Storytelling with Numbers in the Media

= DeseretNews

The
Salt Lake
Tribune

DailyEHerald




.. What Story Does This Number Tell?

INNOVATION LEADER

S = LUVU ALUM

STEVE SONNENBERG, CLASS OF '06

77% |

77% of students live in Utah 10 years after
graduation

Research Services [BIRS))

AWARDCO FOUNDER &CED
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UVU’s Storytelling Culture:
Fostering Advocacy

A

Our Community

-------------
...........
........
)

Employers of Gra

@
Petstd

Families of Students/Alums,

e
*
-

Administration, *
Faculty,

Advisory Boards
; Members, '

o Donors, i
Current Students

...... ; ‘ uvu
lIDATA SUMMIT



Jl Accurate Data and Numbers Build: -
Trust
A Strong Brand

Credibility

Consistency

And makes you a better storyteller and
communicator I




Where to Find Stories and Collateral
Samples

* https://www.uvu.edu/newsroom/

e https://www.uvu.edu/marketing/index.html|

* https://www.uvu.edu/news/
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https://www.uvu.edu/newsroom/
https://www.uvu.edu/marketing/index.html
https://www.uvu.edu/news/

.. Wrap Up

B . Trusted
* Easily accessible
* Focused story points
* Consistent messaging
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QUESTIONS?




[HANK YOU'!
Laura.Busby@uvu.edu
Bryant.Larsen@uvu.edu
Scott Trotter@uvu.edu I


mailto:Laura.Busby@uvu.edu
mailto:Bryant.Larsen@uvu.edu
mailto:Scott.Trotter@uvu.edu
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