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UVU Messaging Framework





WHAT IS A 
MESSAGING 
FRAMEWORK? 

WHAT IT IS:

• Essential and consistent building blocks 
for sharing the UVU story

• Integrates data-driven insights to build a 
relevant, differentiated, and compelling 
story that moves people to supportive 
ACTION

• Flexible based on the UVU storyteller, 
audience, channel, etc.

WHAT IT IS NOT:

• Taglines or advertising copy

• A rigid script

• Messaging "flavor of the month"



STUDENT SUCCESSMISSION

Messaging
Pillars

Action
Commitments

Messaging/
Proof Points

Values

INCLUDE ENGAGE ACHIEVE

EXCEPTIONAL CARE EXCEPTIONAL ACCOUNTABILITY EXCEPTIONAL RESULTS

Student Potential 
There is a place for everyone at 
UVU. We believe every individual 
has unlimited potential and 
deserves the transforming benefits 
of a high-quality education. 

Flexible, Relevant Approach
UVU meets students where they are. 
Faculty mentors, flexible learning, and 
real-world experiences empower 
students with the knowledge, skills, and 
resources they need to reach their 
personal and academic milestones –
from certificates and associate degrees 
to bachelor’s and master’s degrees.

High Return 
on Investment
With one of the nation’s 
best returns on investment, 
our high-demand and work-ready 
graduates make meaningful and lasting 
contributions to their employers, 
families, and communities.

• Open admissions policy
• Integrated-dual mission
• DEI statistics
• Student support and diversity 

stories
• Personalized resources
• Accessibility
• Satellite campuses 

• Range of vocational and academic 
programs

• Flexible academic offering
• Faculty accolades
• Engaged learning examples: 

Study Abroad
E2I examples
Internships/Apprenticeships

• Industry partnerships (Silicon Slopes)
• Faculty mentorship stories
• Student engagement stories

• Best return on investment ranking
• Low-debt facts
• Alumni success stories
• Employer satisfaction survey results

Legislators/Industry
• Educating Utah’s evolving workforce 



Messaging/Proof Points

STORIES AWARDS DATA



Data Vision



A Multiplicity of Presentations



Data Vision Meets Storytelling

UVU’s Data Vision:

“Ensure that UVU Data is 
TRUSTED and available, to the 
right individuals, at the right 
time, and in the right way to 
empower UVU data-informed 
decisions.”



Writing the Story



Trusted Sources

Certified 
Metrics

Rankings & 
Recognitions

UVU 
Highlights

We’re writing the story of 
UVU every day



Certified Metrics

UVU Institutional Fact Table - CURRENT

https://uvu365.sharepoint.com/:f:/s/BusinessIntelligenceResearchServices/Ekf7bThthjtBmZ_ZbUMbqFMBGUjUt3FMI1JMuHX6AidxgQ?e=UXDJui


Rankings and Recognitions

• U.S. News & World Report

• Social Mobility Index

• GeorgetownCEW

• Washington Monthly



UVU Highlights

• Major Events

• University Milestones

• Student, Faculty, and Staff Achievements



Telling the Story



Numbers According to Dilbert



Accurate Numbers and Data Matter 
Because They Represent:



Newsroom Website www.uvu.edu/newsroom/

https://www.uvu.edu/newsroom/


Numbers in Communications Tools

• Press Releases

• Media Advisories

• Written Pitches to Reporters

• Media Interviews

• Infographics



Storytelling with Numbers in the Media



What Story Does This Number Tell?



UVU’s Storytelling Culture:
Fostering Advocacy



Accurate Data and Numbers Build:

Trust

A Strong Brand

Credibility

Consistency

And makes you a better storyteller and 
communicator



Where to Find Stories and Collateral 
Samples

• https://www.uvu.edu/newsroom/

• https://www.uvu.edu/marketing/index.html

• https://www.uvu.edu/news/

https://www.uvu.edu/newsroom/
https://www.uvu.edu/marketing/index.html
https://www.uvu.edu/news/


Wrap Up

• Trusted

• Easily accessible

• Focused story points

• Consistent messaging



QUESTIONS?



THANK YOU!
Laura.Busby@uvu.edu

Bryant.Larsen@uvu.edu

Scott.Trotter@uvu.edu

mailto:Laura.Busby@uvu.edu
mailto:Bryant.Larsen@uvu.edu
mailto:Scott.Trotter@uvu.edu



