
WEB COMMUNITY
UVU Annual Web Audit, SEO and Accessibility Coordination

January 26, 2018



Our Agenda Today

• UVU annual Website Audit details and instructions

• SEO Basics for department sites

• New coordination on web accessibility 



UVU ANNUAL WEBSITE AUDIT
Beginning February 1



Audit Information

• WHY: To maintain an up-to-date, accurate, and quality web presence

• WHAT: Check every web page and file on the UVU system for accuracy and 
quality

• WHO: Every Site Owner, Site Manager, and Content Contributor play an 
important part in this audit process 

• WHEN: February 1 – March 16, 2017

• HOW: Follow the Web Site Audit Instructions and Audit Checklist



1. Receive the Website Audit Instructions, Audit Checklists 
(2) and Site Audit Checklist from your Web Steward

2. Use the checklists and these instructions to:
a. Login to your site in OUCampus (Use the UVU Logo on 

bottom of page)
b. Review every file in your site checking it against the Audit 

Checklist
c. Republish all pages – this will update the publish date
d. Go to your live site and click every link to verify it works 

correctly
e. Fix the errors in OUCampus and republish (if needed)

3. Complete the Website Audit Completed form 
http://www.uvu.edu/web/about/swat/site_audit.php by 
March 9, 2018

a. When filled out, the form sends a notification to your Web 
Steward that you have completed your site audit

b. Spot checks will be performed to double check accuracy

http://www.uvu.edu/web/about/swat/site_audit.php


CHECKLIST – PAGE AUDIT

• Each page have been updated, condensed, or deleted

• All information on the website is up-to-date and accurate

• All department contact information is correct and accurate

• Spelling and grammar has been checked and is correct

• All images must have alt tags (Image Descriptions) that make 
sense

• All images in sliders/galleries have accurate descriptions

• All links are descriptive (no “click here”)

• All header H tags are ordered/nested properly

• No links to unfinished, under construction or coming soon 
pages

• All videos (embedded or linked) have been captioned (use 
Kaltura where appropriate)

• All unused or unwanted pages, images, and files have been 
deleted

• Any old version of pages have been removed (i.e. index-
old.html, index-1.html, etc.)



Order/Nesting of Header Tags
INCORRECT NESTINGCORRECT NESTING



CHECKLIST – SITE AUDIT

• All pages have been audited

• Department contact info in the footer is accurate

• All unused files have been removed

• All documents (pdfs, docs, ppts, etc.) have been 
checked for accuracy 

• Old documents have been removed

• Unused assets have been removed

• All videos have been captioned

• A final check through entire live site has been 
performed

• All issues that you cannot fix have been reported to 
WebSupport@uvu.edu

• Once all pages are up-to-date, republish all pages and 
files to update the last published date

mailto:WebSupport@uvu.edu


When Your Audit Is Complete

• Finish the audit by completing the form at 
http://www.uvu.edu/web/about/swat/site_audit.php

• Spot checks will be performed and a report will be sent to your Web 
Steward and Admin Owners (VP,AVP, Dean) about each site

• Many old pages have been discovered lately, so spot checks will be 
more heavily conducted

http://www.uvu.edu/web/about/swat/site_audit.php


WEB COMMUNITY WEBSITE 
UPDATED

Will include all audit information by Feb. 1, 2018



SEO BASICS FOR DEPARTMENTS
(What is it and why do we care?)



First – Why SEO?

SEO IS Search Engine Optimization

SEO IS NOT Page Ranking



Definition: Search Engine Optimization

“the process of maximizing the number of visitors to a particular website by 
ensuring that the site appears high on the list of results returned by a search 
engine.”

Easy Definition:

“to make your stuff easily findable”



SEO for UVU

• SEO for internal search

• SEO for external search

• Let’s be honest…external search = Google

• All based on one thing: what search word(s) are you expecting people use to 
find you (or what will they be using to find you)?





1st Focus For UVU – SEO for Internal

• Why? – Because we are not spending large amounts of money trying to get 
new “customers”

• The External SEO game can be very expensive

• We have more of a captured audience

• Improving internal SEO will always help external search rankings



SEO Principles – First Level

• Make your websites mobile friendly and mobile focused

• Google launching mobile-first indexing

• Test with Google’s Mobile-Friendly Test

• Optimize for speed

• Speed tests matter

• Image and media file sizes, images in place of text, etc.

• Remove Technical Errors

• CSS, javascript, HTML Validation, etc. (WDS)



Google Mobile-Friendly Test



Speed Test



SEO Principles – First Level (continued)

• Enhance internal linking (i.e., linking between pages within our site)

• We have this one pretty well covered for most areas

• Add relevant words in your image alt text

• Helps with accessibility also

• On-page (in-page) SEO



On-Page SEO
• Utilize meta keywords and 

description

• Google says these are not 
relevant, but they 
continue to make a 
difference in findability 
(new meta description 
length 320 characters, up 
from 160)



On-Page SEO
• Use keywords in <H> tags

• Use headings properly (also important for accessibility)



On-Page SEO
• Use search-friendly URLs (real words; use hyphens; no “CamelCase”)

•  uvu.edu/web/web-team.html

•  uvu.edu/web/WebTeam.html, uvu.edu/web/wt.html

• Start title with keyword (relevant words)

• Utilize keywords in first 100 words (not the same as keyword 
saturation)

• Include multimedia (video, images, etc.) to boost content relevance

• Update content often (fresh content ranks better) 



MOVEMENTS ON ACCESSIBILITY
Laura Loree – New EIT Accessibility Coordinator



Q & A

www.uvu.edu/web

WebSupport@uvu.edu

801-863-7975
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